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HMH Social Studies Economics asks students to uncover the connections and inspires them 
to look beneath the surface—to identify relationships, note influences, and introduce ideas 
that challenge assumptions.

The next generation of social studies offers flexible programs that foster students’ curiosity 
and cultivate their analytical skills to succeed in college, career, and civic life. 



The program uses a concept-driven and interactive 
approach to develop economic literacy and real-
world examples, frequent concept application, and 
continuous updating to ensure that students and 
teachers stay abreast of the very latest economics news 
and information. With HMH Social Studies Economics, 
teachers and students are equipped with the instructional 
tools needed for success, from easy-to-use teaching 
resources to assessment tools that inform instruction.

HMH Social Studies
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Connecting Your 
Students to the Story 

It’s all about content with context. Your students learn best when high-quality 
narrative is blended with media, audio, and visuals for an immersive experience. 
HMH Social Studies Economics provides relevant content to encourage the 
“Aha!” moments in your classroom.

Animated Economics brings 
concepts to life with fully 
interactive charts and graphs 
and step-by-step instructions.



Channel One News® puts real-world events in 
context to inform today’s digital-savvy citizens.

HMH Current Events provides trustworthy 
articles on today’s news to connect the 
classroom to current events.

Keeping it Current provides free high-
quality content each month that you can 
use in the classroom.
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You’ll Promote Inquiry 
and Active Learning

HMH Social Studies Economics offers the tools and support necessary to 
challenge students to approach economics through active inquiry and prepares 
them for college and career readiness.

Your Economic Choices pose questions with a key 
economic concept at their core but use real-life situations 
and scenarios to which high school students can relate.

Math Challenges give students 
an opportunity to dive deeper into 
mathematical concepts found in 
economics.



Case Studies in every chapter present real-world 
scenarios and high-interest topics that appeal to 
students of all ability levels.

Economic Pacesetters are 
biographical sketches of important 
business leaders, economists, and 
modern-day entrepreneurs whose 
personal stories connect to students 
and illustrate various economic 
concepts in real life.
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Supporting Learners the Way You Want
HMH Social Studies Economics presents material and activities in a variety of ways to 
allow students and teachers to choose the path that works best for them.

Notes gives students the opportunity to 
take notes while reading the text. They 
can easily access them and review them 
later to ensure comprehension. 

The Reading Study Guide 
with Additional Support 
presents interactive 
summaries with explicit 
reading comprehension 
prompts written two 
grade levels below the 
Student Edition.

The Reading Study Guide, written on grade 
level, addresses reading comprehension and 
note-taking practice to focus on main ideas, 
social studies skills, and vocabulary.

Economics Essentials features 
eye-catching graphs and illustrations  
that summarize important economic 
concepts in every chapter.

Name Date

SECTION

2
READING STUDY GUIDE

Forms of Partnerships

• Before You Learned A sole proprietorship
is a type of business organization that has only
one owner.

• Now You Will Learn A partnership is a
type of business organization that has at least
two owners.

AS YOU READ Compare and contrast sole proprietorships and partnerships. Take
notes showing similarities and differences between them. Use the chart on this page of
the worksheet.

PartnershipsSole
Proprietorship

One owner Two or more owners

VOCABULARY
HUNT Circle each term
where it appears in your notes
and be sure you understand its
meaning. If a term does not
appear, write it where it best
belongs on one or both of the
charts.

partnership limited liability partnership

general partnership limited partnership

Economics: Concepts and Choices Reading Study Guide 53
Chapter 8: Types of Business Organizations
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Name Date

SECTION

3
READING STUDY GUIDE

Corporations, Mergers, and
Multinationals

• Before You Learned Sole proprietorships
and partnerships are two types of business
organizations.

• Now You Will Learn Corporations are
another main type of business organization.

AS YOU READ Take notes that categorize information about corporations. Use the
chart on this page of the worksheet.

Advantages Disadvantages

Corporations

VOCABULARY
HUNT Circle each term
where it appears in your notes
and be sure you understand its
meaning. If a term does not
appear, write it in or next to
the box where it best belongs.

corporation public company

stock private company

dividend bond

vertical merger limited liability

conglomerate unlimited life

multinational corporation horizontal merger

Economics: Concepts and Choices Reading Study Guide 55
Chapter 8: Types of Business Organizations
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The Teacher’s Edition supports you as you plan 
and deliver instruction for different types of 
activities and for students at different ability levels.

Skills support provides focused 
instruction on key social studies 

and crucial economics  skills.

The Interactive Review provides links to 
online games, quizzes, and activities to 

foster student review of chapter content.
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Complete the following activity either on your 
own paper or online.

126 Chapter 4 127Demand

S I M U L AT I O N

CHAPTER 4  Assessment

REVIEWING KEY CONC EP TS C RIT IC AL THINKING
Go online to review this chapter using 
interactive activities:

Equip Your Team
Step 1 Choose a partner. Imagine you are equipment 
managers for your school’s baseball team. You must 
equip the nine starters with a budget of $5,000. The 
equipment supplier sends you the list of prices shown 
in column A of the table below. Create a list telling how 
many of each item you will buy.

Step 2 When you call in the order, you learn that a 
big sporting goods factory has burned. Prices have 
risen to those shown in column B. You must redo 
your order using the new prices but the same budget.

Step 3 The economy is hit with sudden and severe 
price hikes. Redo your order using the prices in column C.

Step 4 Share your three purchasing lists with the class. 
As a class, use the collected data to create a market 
demand curve for each item.

Step 5 Use the collected data to calculate 
elasticity for each item. (You may use either method 
explained in this chapter.) Then as a class discuss your 
results. What factors influenced elasticity?

Go online to use   to complete 
this activity.

Choose the key concept that best completes 
the sentence. Not all key concepts will be used.

change in demand
change in quantity demanded
demand
demand curve
demand schedule
elastic
elasticity of demand
income effect
inelastic
inferior goods

law of demand
market demand curve
market demand schedule
normal goods
substitutes
substitution effect
total revenue
total revenue test
unit elastic

  1   is the desire for a product and the ability 
to pay for it. According to the   2  , when price 
decreases, demand rises, and when price increases, 
demand falls.

Demand can be displayed in a table called a 
  3    or on a graph called a   4  . A   5   is a table 

that shows how much demand all consumers in 
a market have. When that same information is 
displayed on a graph, it is called a   6  .

The different points on a demand curve show 
a   7  . A   8   occurs when consumers are willing to 
buy different amounts of a product at every price. 
The six factors that change demand are income, 
market size, consumer expectations, consumer 
taste, complement, and   9  .

The term   10   describes how responsive 
consumers are to price changes. Demand that 
changes significantly when prices change is   11  . 
Demand that doesn’t change significantly when 
prices change is   12  . The dividing line between 
the two is where demand is   13  .

  14   is calculated by multiplying price by 
quantity sold.

What Is Demand? (pp. 98–105)

1. What two things are necessary for a consumer to 
have demand for a good or service?

2. What do economists mean when they say that quan-
tity demanded and price have an inverse relationship?

What Factors Affect Demand? (pp. 106–115)

3. What is the difference between change in 
quantity demanded and change in demand?

4. How do consumer expectations affect demand?

What Is Elasticity of Demand? (pp. 116–125)

5. Explain the difference between elastic and 
inelastic demand.

6. What are two methods for calculating elasticity 
of demand?

Look at the graph below showing personal spending 
for two types of products: computers and stationery.

7. What is the general trend of how spending for each 
of these product types has changed? Are the two 
trends alike or different?

8. In what way might these products be complements? 
In what way might they be substitutes?

APPLYING ECONOMIC CONC EP TS

 9. Creating Graphs A tornado destroys a town. Think 
of three goods for which demand will rise in the 
weeks after the storm and three goods for which 
demand will fall. For each good, create a graph with 
two demand curves: curve A representing demand 
before the storm and curve B representing demand 
after the storm. Under each graph, write a caption 
explaining the change in demand.

Go online to use  to complete 
this activity.

10. Identifying Causes A certain stuffed toy is popular 
during the holiday season, but sells for half the listed 
price after the holidays. Which factor in change in 
demand is at work here? Explain.

11. Identifying Causes In the last few decades, 
demand for ketchup has dropped in the United 
States, while demand for salsa has risen. Which 
factors that affect demand account for this?

12. Using Economic Concepts Airlines give discounts 
to travelers who book in advance and stay over a 
weekend. Travelers who book at the last minute 
and do not stay over a weekend usually pay full-
price. How does the concept of elasticity explain the 
difference between the two groups’ demand for 
tickets and the airlines’ pricing decisions?

13. Challenge Suppose that you read the following 
article in the newspaper:

Meteorologists announced today that this has 

been the warmest winter in 57 years. The unusual 

weather has affected local businesses. According 

to Pasha Dubrinski, owner of Pasha’s Outerwear, 

sales of winter parkas are 17 percent lower than last 

year. Dubrinski said, “Instead of buying down-filled 

parkas, people have been buying substitute items 

such as leather coats.”

 Across town, Michael Ellis, owner of Home 

Hardware, said that his sales of snow blowers are 

also down. “Next week, I will cut the price. That will 

increase demand.”

Are these two storeowners correct in the way they 
use economic terms? Explain your answer.

Prices (in dollars)

Item A B C

Bat 130 170 200

Baseball 2 3 4

Glove or Mitt 80 130 160

Catcher’s Mask 80 90 100

Full Uniform 65 100 135

Jersey Only 30 60 90

Cleats 25 60 90

Sunglasses 20 30 40

Team Jacket 50 75 100

• Online Summary
• Quizzes
• Vocabulary Flip Cards

• Graphic Organizers
• Review and Study Notes
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Complete the following activity either on your 
own paper or online.

126 Chapter 4 127Demand

S I M U L AT I O N

CHAPTER 4  Assessment

REVIEWING KEY CONC EP TS C RIT IC AL THINKING
Go online to review this chapter using 
interactive activities:

Equip Your Team
Step 1 Choose a partner. Imagine you are equipment 
managers for your school’s baseball team. You must 
equip the nine starters with a budget of $5,000. The 
equipment supplier sends you the list of prices shown 
in column A of the table below. Create a list telling how 
many of each item you will buy.

Step 2 When you call in the order, you learn that a 
big sporting goods factory has burned. Prices have 
risen to those shown in column B. You must redo 
your order using the new prices but the same budget.

Step 3 The economy is hit with sudden and severe 
price hikes. Redo your order using the prices in column C.

Step 4 Share your three purchasing lists with the class. 
As a class, use the collected data to create a market 
demand curve for each item.

Step 5 Use the collected data to calculate 
elasticity for each item. (You may use either method 
explained in this chapter.) Then as a class discuss your 
results. What factors influenced elasticity?

Go online to use   to complete 
this activity.

Choose the key concept that best completes 
the sentence. Not all key concepts will be used.

change in demand
change in quantity demanded
demand
demand curve
demand schedule
elastic
elasticity of demand
income effect
inelastic
inferior goods

law of demand
market demand curve
market demand schedule
normal goods
substitutes
substitution effect
total revenue
total revenue test
unit elastic

  1   is the desire for a product and the ability 
to pay for it. According to the   2  , when price 
decreases, demand rises, and when price increases, 
demand falls.

Demand can be displayed in a table called a 
  3    or on a graph called a   4  . A   5   is a table 

that shows how much demand all consumers in 
a market have. When that same information is 
displayed on a graph, it is called a   6  .

The different points on a demand curve show 
a   7  . A   8   occurs when consumers are willing to 
buy different amounts of a product at every price. 
The six factors that change demand are income, 
market size, consumer expectations, consumer 
taste, complement, and   9  .

The term   10   describes how responsive 
consumers are to price changes. Demand that 
changes significantly when prices change is   11  . 
Demand that doesn’t change significantly when 
prices change is   12  . The dividing line between 
the two is where demand is   13  .

  14   is calculated by multiplying price by 
quantity sold.

What Is Demand? (pp. 98–105)

1. What two things are necessary for a consumer to 
have demand for a good or service?

2. What do economists mean when they say that quan-
tity demanded and price have an inverse relationship?

What Factors Affect Demand? (pp. 106–115)

3. What is the difference between change in 
quantity demanded and change in demand?

4. How do consumer expectations affect demand?

What Is Elasticity of Demand? (pp. 116–125)

5. Explain the difference between elastic and 
inelastic demand.

6. What are two methods for calculating elasticity 
of demand?

Look at the graph below showing personal spending 
for two types of products: computers and stationery.

7. What is the general trend of how spending for each 
of these product types has changed? Are the two 
trends alike or different?

8. In what way might these products be complements? 
In what way might they be substitutes?
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 9. Creating Graphs A tornado destroys a town. Think 
of three goods for which demand will rise in the 
weeks after the storm and three goods for which 
demand will fall. For each good, create a graph with 
two demand curves: curve A representing demand 
before the storm and curve B representing demand 
after the storm. Under each graph, write a caption 
explaining the change in demand.

Go online to use  to complete 
this activity.

10. Identifying Causes A certain stuffed toy is popular 
during the holiday season, but sells for half the listed 
price after the holidays. Which factor in change in 
demand is at work here? Explain.

11. Identifying Causes In the last few decades, 
demand for ketchup has dropped in the United 
States, while demand for salsa has risen. Which 
factors that affect demand account for this?

12. Using Economic Concepts Airlines give discounts 
to travelers who book in advance and stay over a 
weekend. Travelers who book at the last minute 
and do not stay over a weekend usually pay full-
price. How does the concept of elasticity explain the 
difference between the two groups’ demand for 
tickets and the airlines’ pricing decisions?

13. Challenge Suppose that you read the following 
article in the newspaper:

Meteorologists announced today that this has 

been the warmest winter in 57 years. The unusual 

weather has affected local businesses. According 

to Pasha Dubrinski, owner of Pasha’s Outerwear, 

sales of winter parkas are 17 percent lower than last 

year. Dubrinski said, “Instead of buying down-filled 

parkas, people have been buying substitute items 

such as leather coats.”

 Across town, Michael Ellis, owner of Home 

Hardware, said that his sales of snow blowers are 

also down. “Next week, I will cut the price. That will 

increase demand.”

Are these two storeowners correct in the way they 
use economic terms? Explain your answer.
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Item A B C

Bat 130 170 200

Baseball 2 3 4

Glove or Mitt 80 130 160

Catcher’s Mask 80 90 100

Full Uniform 65 100 135

Jersey Only 30 60 90
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Teacher’s Edition Activities

• Create Word Webs, p. 320

• Build Background Knowledge, p. 326

• Understand Abbreviations, p. 332

• Create Word Squares, p. 334

• Understand Word Derivation, p. 344

Unit 4 Resource Book

• RSG with Additional Support (Spanish), 58–60, 68–70, 78–80, 
88–90 A

English Learners

Teacher’s Edition Activities

• Describe Financial Markets, p. 322

• Create a Pie Chart, p. 328

• Explain the Chart, p. 336

• Create a Risk Continuum, p. 340

• Enlarge the Graph, p. 342

Lesson Plans

• Modified Lessons for Inclusion, pp. 36–39 A

Inclusion

Teacher’s Edition Activities

• Research Savings Bonds, p. 322

• Write a Proposal, p. 326

• Investigate Global Stock Indexes, p. 336

• Hold a Panel Discussion, p. 340

• Analyze Venture Capitalists, p. 344

Unit 4 Resource Book

• Readings in Free Enterprise: Saving Too Little or Too Much?, 
pp. 95–96 A  

• Case Study Resources: Six Errors on the Path to the Financial 
Crisis, pp. 97–98 B  

NCEE Student Activities

• Reading the Financial Pages, pp. 41–44 C

Gifted and Talented

Financial Markets 315D
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SECTION

1
LESSON PLAN

Savings and Investments

Section Objectives
• Savings and Investment
• identify what constitutes the financial

system
• describe the various financial

intermediaries
• explain how economists categorize the

various markets where financial assets are
sold

NCEE Standards
• Standard 10: ROLE OF ECONOMIC INSTITUTIONS

• Standard 4: ROLE OF INCENTIVES

• Standard 8: ROLE OF PRICE IN MARKET SYSTEM

• Standard 12: ROLE OF INTEREST RATE

Core Lesson Plans

FOCUS & MOTIVATE

Connecting to Everyday Life, TE p. 318
Taking Notes, TE p. 318

TEACH

Economics Updates: Saving, PE/TE p. 318; ClassZone.com

ASSESS & RETEACH

Section Assessment, PE/TE p. 323
Section Quiz, Unit 4 Resource Book p. 61, Test Generator CD-ROM, Interactive Review @
ClassZone.com
Reteach, TE p. 323
Reteaching Activity, Unit 4 Resource Book p. 62

Modified for Inclusion
Enlarge Images For students who have visual
impairments, draw on the board greatly enlarged
versions of the graphs and diagrams found in
the text, and read aloud the key elements of
each visual element as you put it on the board.

Tip for Substitutes
Review the definitions of the following terms:
capital market, money market, primary market,
secondary market. Then turn to page 323
and have pairs of students do the exercise in
Economics in Practice.

36 Lesson Plans Economics: Concepts and Choices
Chapter 11: Financial Markets
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CHAPTER CASE STUDY RESOURCES

Financial Markets

Six Errors on the Path to the Financial Crisis

Economics: Concepts and Choices Case Study Resources 97
Chapter 11: Financial Markets Unit 4 Resource Book
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by Alan S. Blinder

Could anything have prevented the financial crisis that gripped the world beginning in
2007? Economics professor and commentator Alan S. Blinder describes six ideas that had
been proposed prior to the crisis. Had these measures been taken, he suggests,
the United States might have avoided the worst of the crisis.

What’s a nice economy like ours doing in a place like this? As the country descends into
what is likely to be its worst postwar recession, Americans are distressed, bewildered and
asking serious questions: Didn’t we learn how to avoid such catastrophes decades ago? Has
American-style capitalism failed us so badly that it needs a radical overhaul?

The answers, I believe, are yes and no. Our capitalist system did not condemn us to this
fate. Instead, it was largely a series of avoidable—yes, avoidable—human errors.
 Recognizing and understanding these errors will help us fix the system so that it doesn’t
 malfunction so badly again. And we can do so without ending capitalism as we know it.

My list of errors has six whoppers, in chronological order. I omit mistakes that became
clear only in hindsight, limiting myself to those where prominent voices advocated a

Why wasn’t this insanity stopped? There are two answers, and each holds a lesson. One
is that bank regulators were asleep at the switch. Entranced by laissez faire-y tales, they

different course at the time. Had these six choices been different, I believe the inevitable
bursting of the housing bubble would have caused far less harm.

WILD DERIVATIVES In 1998, when Brooksley E. Born, then chairwoman of the
Commodity Futures Trading Commission, sought to extend its regulatory reach into the
derivatives world, top officials of the Treasury Department, the Federal Reserve and the
Securities and Exchange Commission squelched the idea. While her specific plan may not
have been ideal, does anyone doubt that the financial turmoil would have been less severe if
derivatives trading had acquired a zookeeper a decade ago?

SKY-HIGH LEVERAGE The second error came in 2004, when the S.E.C. let securities firms
raise their leverage sharply. Before then, leverage of 12 to 1 was typical; afterward, it shot up
to more like 33 to 1. What were the S.E.C. and the heads of the firms thinking? Remember,
under 33-to-1 leverage, a mere 3 percent decline in asset values wipes out a company. Had
leverage stayed at 12 to 1, these firms wouldn’t have grown as big or been as fragile.

ignored warnings from those like Edward M. Gramlich, then a Fed governor, who saw the
problem brewing years before the fall.

A SUBPRIME SURGE  The next error came in stages, from 2004 to 2007, as subprime
lending grew from a small corner of the mortgage market into a large, dangerous one.
Lending standards fell disgracefully, and dubious transactions became common.

The other answer is that many of the worst subprime mortgages originated outside the
banking system, beyond the reach of any federal regulator. That regulatory hole needs to be
 plugged.

11
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CHAPTER

11
READINGS IN FREE ENTERPRISE

Financial Markets

Saving Too Little or Too Much?
Workers in the United States may not save enough of their income, but the rest of the world
may be saving too much. These two articles examine these seemingly contradictory ideas.

End of the Bubble Bailouts

For a quarter-century, Americans’ spending binge has been fueled by a declining savings rate
and increased borrowing. The savings rate of American consumers has fallen from 12% in
the early 1980s to –1.7% today. . . . This means that, on average, consumer spending has
risen about a half percentage point more than disposable, or after-tax, income per year for a
quarter-century.

The fact that Americans are saving less and less of their after-tax income is only half the
profligate consumer story. If someone borrows to buy a car, his savings rate declines because
his outlays go up but his disposable income doesn’t. So the downward march in the personal
savings rate is closely linked to the upward march in total consumer debt (mortgage, credit
card, auto, etc.) in relation to disposable income.

Robust consumer spending was fueled first by the soaring stock market of the 1990s
and, more recently, by the housing bubble, as house prices departed from their normal
close link to the Consumer Price Index and subsequently racked up huge appreciation for
homeowners, who continued to save less and spend more. Thanks to accommodative lenders
eager to provide refinancings and home equity loans, Americans extracted $719 billion
in cash from their houses last year after a $633 billion withdrawal in 2004, according to
the Federal Reserve.

When the Bubble Bursts

But the housing bubble is deflating rapidly. . . . A bursting of the bubble would force
many homeowners to curb their outlays in order to close the gaps between their income and
spending growth. That would surely precipitate a major recession that would become global,
given the dependence of most foreign countries on U.S. consumers to buy the excess goods
and services for which they have no other markets. . . .

With soaring stock portfolios now ancient history and leaping house prices about to
[come to an end], no other sources, such as inheritance or pension fund withdrawals, are
likely to fill the gap between robust consumer spending and weak income growth. Consumer
retrenchment and the saving spree I’ve been expecting may finally be about to commence.
And the effects on consumer behavior, especially on borrowing and discretionary spending,
will be broad and deep.

Source: A. Gary Shilling, INSIGHT, August 2006

The Global Savings Glut

We are all taught that saving is good—indeed, Americans are often chided for spending too
much and saving too little. But what if the problem of today’s global economy is that people
elsewhere—in Europe, Asia and Latin America—are saving too much and spending too little?

Economics: Concepts and Choices Readings in Free Enterprise   95
Chapter 11: Financial Markets Unit 4 Resource Book

C
op

yr
ig

ht
by

M
cD

ou
ga

lL
itt

el
l,

a
di

vi
si

on
of

H
ou

gh
to

n
M

iff
lin

C
om

pa
ny

A

C

HS_SNLETE859302_U4L11PG.indd   4 6/29/16   2:26 PM

CHAPTER 11: Financial Markets

Teacher’s Edition Activities

• Compare and Contrast, p. 320

• Annotate the Graph, p. 328

• Use Jigsaw Reading, p. 332

• Compare Economic Information, p. 334

• Work in Pairs, p. 342

Unit 4 Resource Book

• RSG with Additional Support, pp. 55–57,  65–67, 75–77, 85–87 A

• Reteaching Activities, pp. 62, 72, 82, 92 B

• Chapter Test (Form A), pp. 103–106 C

Teacher’s Edition Activities

• Create Word Webs, p. 320

• Build Background Knowledge, p. 326

• Understand Abbreviations, p. 332

• Create Word Squares, p. 334

• Understand Word Derivation, p. 344

Unit 4 Resource Book

• RSG with Additional Support (Spanish), 58–60, 68–70, 78–80, 
88–90 A

Struggling Readers English Learners

Teacher’s Edition Activities

• Describe Financial Markets, p. 322

• Create a Pie Chart, p. 328

• Explain the Chart, p. 336

• Create a Risk Continuum, p. 340

• Enlarge the Graph, p. 342

Lesson Plans

• Modified Lessons for Inclusion, pp. 36–39 A

Inclusion

315C Chapter 11
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SECTION

1
RETEACHING ACTIVITY

Savings and Investments

A. Explaining Economic Concepts
Write the letter of the term before the description that best explains it.

a. savings

b. investment

c. financial system

d. financial asset

e. financial market

f. financial intermediary

g. mutual fund

h. capital market

i. money market

j. secondary market

1. A financial institution that reinvests funds collected from savers

2. The use of income that allows for a future benefit

3. A claim on the property of the borrower

4. Where short-term financial assets are bought and sold

5. Where long-term financial assets are bought and sold

6. Income not used for consumption

7. Where buyers and sellers exchange financial assets

8. Where financial assets are resold

9. Company that purchases a range of financial assets for investors

10. Institutions that help transfer funds between savers and investors
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SECTION

1
READING STUDY GUIDE WITH ADDITIONAL SUPPORT

Savings and Investments

Before You Learned

Commercial banks, S&Ls, and
credit unions take in deposits
and provide loans.

Now You Will Learn

Commercial banks, S&L, and
credit unions are financial
intermediaries..

Economic Terms

• savings Income not spent on immediate wants or needs
• investment The use of income that allows for a future

benefit
• financial system Institutions that allow for the transfer of

funds between savers and investors
• financial asset A claim on the property of the borrower
• financial market Where buyers and sellers exchange

financial assets
• mutual fund An investment company that pools money

from investors and buys a range of financial assets
As You Read
Take notes to keep track of main ideas and supporting details. Use the hierarchy diagram on this
page of this worksheet. Fill in the top row with main ideas. Use the bottom row to add details.

Savings and 
Investments

Measuring
Unemployment

main ideas

details

Measuring
Unemployment

main ideas

details

Measuring
Unemployment

main ideas

details

The Financial System

People can spend money or save it. Savings is
income that is not spent for immediate wants.
Savings that are put to use become investments.
Financial institutions lend money deposited
by savers to businesses and other borrowers.

Financial institutions make up the financial
system. This system allows for the transfer of
funds between savers and investors.

Ways to save include savings accounts,
certificates of deposit (CDs), stocks, and
bonds. The receiver, or borrower, of the funds
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SECTION

1
GUÍA DE LECTURA Y ESTUDIO CON APOYO ADICIONAL

Savings and Investments

Lo que ya aprendiste

Los bancos comerciales, las
asociaciones de ahorro y préstamo
y las cooperativas de ahorro
y crédito toman depósitos y
proporcionan préstamos.

Lo que vas a aprender ahora

Los bancos comerciales, las
asociaciones de ahorro y préstamo
y las cooperativas de ahorro
y crédito son intermediarios
financieros.

Vocabulario económico

• ahorros ingresos que no se utilizan para satisfacer deseos y
necesidades inmediatos.

• inversión uso de la renta que permite obtener un beneficio
futuro

• sistema financiero instituciones que ayudan a transferir fondos
entre ahorristas e inversionistas

• activo financiero derecho a la propiedad del prestatario
• mercado financiero lugar en que los compradores y

vendedores intercambian activos financieros
• fondo mutual compañía de inversión que reúne dinero de

inversionistas y lo utiliza para comprar una variedad de activos
financieros

Mientras vas leyendo
Toma notas que te ayuden a ir siguiendo las ideas principales y los detalles que las sustentan. Utiliza
un diagrama de jerarquías en esta página de la hoja de trabajo. Completa la fila superior con las ideas
principales. Utiliza la fila de abajo para agregar detalles.

Ahorros e 
inversiones

Measuring
Unemployment

ideas principales

detalles

Measuring
Unemployment

ideas principales

detalles

ideas principales
Unemployment

ideas principales

detalles
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CHAPTER

11
CHAPTER 11 PRUEBA Formulario A

Financial Markets

Parte 1: Idea principal
Elige la letra que indique la mejor respuesta. (4 puntos cada una)

1. La diferencia entre los ahorros y las inversiones es que

a. los ahorros generan dinero y las inversiones no

b. las inversiones generan dinero y los ahorros no

c. los ahorros son inversiones puestas en uso

d. las inversiones son ahorros puestos en uso

2. Una institución que ayuda que se reúnan ahorristas, prestatarios y activos
financieros es un

a. intermediario financiero

b. mercado financiero

c. mercado primario

d. mercado secundario

3. Una de las mayores ventajas de un fondo mutuo es que

a. se especializa en las acciones de compañías del promedio industrial Dow Jones

b. se comercia en el NASDAQ en lugar de la Bolsa de valores de Nueva York

c. permite a personas sin demasiado dinero ser titulares de una variedad de
activos financieros

d. permite a las personas mover inversiones de mercados monetarios a mercados
de capitales

4. Las dos categorías que se utilizan para clasificar a los mercados de activos
financieros son

a. el tiempo y la reventa

b. el tiempo y el riesgo

c. la reventa y la diversidad

d. el riesgo y la diversidad

5. Al elegir entre diferentes opciones de inversión, todo inversor debe

a. contratar un analista financiero

b. consultar un agente de bolsa

c. determinar un objetivo de inversión

d. leer un periódico financiero

6. Una guía útil para hacer inversiones es que

a. a mayor plazo que se tenga para invertir, mayor es el riesgo que se puede tomar

b. a menor plazo que se tenga para invertir, mayor es el riesgo que debería tomar

c. debería invertir en acciones antes de cancelar deudas de su tarjeta de crédito

d. si tiene ingresos bajos, debe preocuparse primero por las responsabilidades
fiscales

B

Name Date

CHAPTER

11
CHAPTER 11 TEST Form A

Financial Markets

Part 1: Main Idea
Choose the letter of the best answer. (4 points each)

1. The difference between savings and investing is that

a. savings earn money while investments do not

b. investments earn money while savings do not

c. savings are investments that are put to use

d. investments are savings that are put to use

2. An institution that helps to bring savers, borrowers, and financial assets together
is a

a. financial intermediary

b. financial market

c. primary market

d. secondary market

3. One of the biggest advantages of a mutual fund is that it

a. specializes in the stock of companies on the Dow Jones Industrial Average

b. is traded on the NASDAQ rather than the New York Stock Exchange

c. allows individuals without a lot of money to own a variety of financial assets

d. allows individuals to move investments from money markets to capital markets

4. The two categories used to classify financial asset markets are

a. time and resalability

b. time and risk

c. resalability and diversity

d. risk and diversity

5. Before choosing among investment options, an investor should

a. hire a financial analyst

b. consult a stockbroker

c. determine an investment objective

d. read a financial newspaper

6. One helpful guideline for investing is that

a. the longer you have to invest, the more risk you can take

b. the less time you have to invest, the more risk you should take

c. you should invest in stocks before paying off credit card debt

d. if you have a low income, you must worry about tax liability first

7. One investment that is considered almost risk free is

a. common stock

b. preferred stock

c. corporate bonds

d. U.S. government bonds
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The Online Student Edition resides on a 
responsive learning system, enabling it to 
function across operating systems and devices.

Features include:

•	 Audio

•	 Highlighting and Note-taking

•	 Access to Reading Study Guide, Interactives,  
and more

Your Online Teacher’s Edition is organized into three main 
sections:

1.	 Discover—Quickly access content and search program 
resources.

2.	 Assignments—Create assignments and track progress of 
assignments.

3.	 Data & Reports—Monitor students’ daily progress.

You’ll Love the 
Flexibility and Customization
HMH Social Studies Economics delivers maximum compatibility with options to 
support various levels of connectivity and devices.

HMH Player® gives students and 
teachers the flexibility to download 
individual lesson material, work offline, 
and re-sync upon reconnecting. You 
can also create custom lessons and 
add your own content.



The Support You Need—  
                                        When You Need It 
Our comprehensive professional learning solutions for leaders, teachers, and families are data- and evidence-driven, mapped 
to your goals, centered on your students, and delivered by master educators. These tailored, flexible solutions were designed 
with one goal in mind: to help you more effectively prepare students for college, career, and civic life—known as the C3 
Framework for Social Studies State Standards. 

Start Strong, Finish Stronger
A Getting Started with HMH Social Studies Economics course will orient you to the program materials and technology, examine 
the instructional routines, help you support differentiation, and provide effective whole- and small-group instruction.

Need additional support with technology? Our technical services team can help you plan, prepare, implement, and optimize 

your technology so you can get the most out of HMH Social Studies Economics digital tools. 

Build Capacity, Ensure Success with In-Classroom Support  
You’ll get even more personalized support with our Team and Individual Coaching. We’ll be there to help you plan your lessons 

and model how to incorporate instructional strategies that help students master C3 concepts.

For more information regarding HMH Professional Services,  
visit hmhco.com/professionalservices

Connect with history and apply it to real life.

Deepen investigations by identifying relationships, noting influences, and 
challenging assumptions.

Develop questioning skills, identify bias, and draw conclusions independently.

Based on national survey data collected from 
teachers who received coaching from HMH® 
during the 2014–2015 school year

In 2014, 80% of teachers reported that 
coaching significantly strengthened 
their classroom instruction.80

Proven Results

Percent
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Connect with us:
HISTORY® and the “H” logo are trademarks of A&E Television Networks LLC. All rights reserved. Houghton Mifflin Harcourt®, HMH®, Channel One News®, and HMH Player® are 

registered trademarks of Houghton Mifflin Harcourt. © Houghton Mifflin Harcourt. All rights reserved. Printed in the U.S.A. 03/17  MS188823

For more information and to review online materials, visit: 
hmhco.com/hmh-social-studies

  hmhco.com • 800.225.5425


